HLTH 3361 – Health Planning and Evaluation
Unit Four Assignments
1. Design three original social marketing strategies that you could use in the promotion of an STI awareness campaign for incoming freshmen and describe how you can integrate current technology into these strategies that would make the STI awareness program attractive to this target audience. Provide specific examples in your answer. 

2. a.) Explain the five phases of program implementation and describe them as they would relate to the STI awareness program. 


3. Describe three ethical considerations that you would address in the STI awareness program that would serve to protect incoming freshmen program participants, volunteers, and employees. 

4. What is HIPPA?  Explain how HIPPA and other legal concerns are critical considerations in the STI awareness program, including in your answer the two terms associated with privacy protection.

5. Provide detail and explanation for each of the following.

a.) Define Segmentation.  
	Segmentation helps planners to narrow the focus of their marketing strategy.
b.) How does segmenting your priority population help you in planning?  
	Segmenting your priority population can help you in planning by making it easier to narrow down and meet consumer needs, which allows for greater chances of exchange to take place. 
c.) What are some factors to use when segmenting your priority population?  
	Factors to use when segmenting your priority population are geography, demographics, psychosocial, and behavioral. 
d.) How might you segment a population of high school students to increase effectiveness of a drug abuse prevention program in a school district?
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6. You are the county immunization liaison for the county that you grew up in (or claim as home) and your primary responsibility is to ensure that all children and youth in your county are properly immunized.  Address the four Ps of the social marketing mix, defining each and providing a specific example related to your immunization program.  Is there competition in your program? (Hint: yes there is, so identify the competition)  If so, how would you address this issue?


7. The American Heart Association is hosting an awareness event in your community and you have been assigned the task of planning a Fun Run/Walk to raise money for the event.  Decide on and explain the use of a time table that you could use in planning this event and show the time table you would develop for the event.

8. Define univariate, bivariate, and multivariate data analysis and give an example of each.  

9. Give an example of how you would use a pretest/posttest design in a health promotion program of your choice.

10. List and define the steps and the standards from the CDC Framework for Evaluation.  Choose one of the scenarios used in this Unit (college freshman STI program, county immunization program, heart disease awareness program, or high school drug prevention program)  and give an example/description of how you could apply each step and each standard (you will need to provide an example for each of the six steps and for each of the four standards) to this hypothetical program that you are directing. 



11. What is meant by “interpreting the data” and why it is important? How does it fit into the evaluation process?  Describe in a sentence or two the 8 methods in the book for interpreting data (note: just listing them will not give you credit).



12. What are some guidelines for presenting data in an evaluation report?  

Generate some hypothetical results from one of the program examples used in this assignment (college freshman STI program, county immunization program, heart disease awareness program, or high school drug prevention program) and describe how you would enhance an evaluation report to be more effective?




